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To Bestyle cenlors, n particular, The overal brand and LR of the Conter &
paramaunt, From tha marchandising. 1o the archiacturn and tha aesthatics, 1o tha
marketing, everything works in unison 10 creals one larges than e reputation —

Iha brand mage. A proper image can efiactively sat the fone for the proparty.
especially with new developmeants thal continually arise, and with the changing
moads, wanls and dasires o shoppers. Al the end of the day, I's The made ol the

proparty that will proval, sotling tho tona for qualty from day ona o
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But hovw can Wostylo conters prodct whather thair beanding efiorls overal are
offective, nnd whother thi brand is being built or sroded? Teltoke signs axist overy l
step along the way, bul the acid test & whethar shoppars buy, and continua o
rotuen 12 buy, at the pricos these promium Eestylo relalers command. Poor
ShOpper SUpport, retaler support, and in genarnl, community support ane af signs
of & brand that has been oroded ovar tima
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Best Foal Farward

Perhaps the first and mest noticeable brand 1o the community & the name of the
proparty. Many real estate fems have been successiulin naming properties by

nol lo mention more valuable. Like any property. the more wol regarded il &,
highas the vakie  And, when we spesk with regard 1o he dovelopmant indusing, s Sie Map
al about desrablity. Rarely, if ever, do you see a property that tha community lesls z
emationally connected to faling. From this perspective, your brand is a tangiblo

s el

e tion Aler
virtue of reloroncing o historical onlity within the community. In doing so. the brand | JM s ech I
SPEBKS 10 e larger masiket and is mone recognizabie, accopind and a part of the l REPs I
ComMmunity aark’ on. Ps

1
But the stronges!, more endaaring property [ Industry Events I
brands offectvoly make an amaotional | I
COMNECTion with ther markel. This & a F [ Jab Bank I
valuable first siop o build that relationship -
parly. Tangible king examplas of propa ies
et b & hestorieal relaranc e e Lide | Adveriaing I
Cammons Town Cenisr and Blimone -
Village. Theso endaaring brands aro [ Subrscriba I
regarded as irue property assets lor a I
reason. Wad buit m the commundy s oyes [ Contact Us I
endearng brands are moro rosBent in trying -
(MBS, SUCH 35 GCONMOMIC GOWNIIMS, e CLEMMONS TOWN CENTER
maore bebeyable and are more sustainabs - | About Us I
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